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Organic Spa Media is
the leading authority in
wellness travel, beauty
and sustainable living.

Organic Spa Media, a legacy brand, brings 15 years
of wellness expertise, wisdom and insight to it’s
audience of values-driven conscious consumers. Our
mission is to inspire and motivate modern wellness
consumers on how to live a life of purpose and well-
being.
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GLOBAL WELLNESS ECONOMY=%$4.5 TRILLION

Preventative
& Personalized
Medicine and
Spa Public health
Economy $575b

$119b
Thermal/
Mineral Springs

$56b

Beauty & Wellness

Anti-Aging Tourism
$1.08t $639b

Complimentary
& Alternative

Medicine Wellness
Lifestyle

Fitness & $360b Real Estate
Mind-Body Wt
Workplace

$595b Wellness

$47.5b
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AUDIENCE DEMOGRAPHICS

Organicspamagazine.com reaches upscale, affluent, highly educated, eco-conscious
consumers who are values-driven purchasers seeking organic and natural products
and services that will enhance their green lifestyle.

Sex
23% oo Male
TTD oo Female

87% USE SUPPLEMENTS DAILY

Education

98% TAKE AT LEAST ONE INTERNATIONAL TRIP PER YEAR

Household Income

11% ....... ...$150,000 - $200,000
QP e $200,000+

Average HHI .........cceuenee. $149,000

83% CHOOSE TRAVEL PACKAGES
BASED ON WELLNESS OPTIONS

Activities

BOT0 e Yoga

A290 oo Meditation
AT oo, Hiking

79% CHOOSE ORGANIC SPA MAGAZINE AS THEIR
FAVORITE MAGAZINE TO SPEND TIME WITH

Favorite OSM Categories
58% Food/Home

56% Wellness Living

56% Wellness Travel

47% Skincare Tips/Trends
43% Health & Supplements

*These results are based on our in-house 2019 Organic Spa
Magazine subscriber studies.
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e000VOO
2022 Marketing Opportunites

® WEBSITE

e Digital Banner Ads

e Homepage Video

e Homepage Takeover

e Meditation Room Sponsorship
e Wellness Travel Guide

® E-MARKETING
e Dedicated e-blasts
e eWellness Newsletter Banner Ad
e Where to Go Next? Newsletter
e Shop Now Newsletter

e Sponsored Social Media Post

e Sponsored Social Media “Story”

e Customized Social Media Campaign
e Social Media Product Giveaway

@ DIGITALCONTENT

e eWellness Newsletter Sponsored Content
e Custom E-Books

@ AFFILIATE

e Shop Beauty

® LIVEWELL

e Sampling Opportunities
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WEBSITE

1) DIGITAL BANNER ADS + RATES
Placement Size Rate

Global 728 x 90 Leaderboard $6,000

Global 1517 X 188 Footer $4,500

Global Leaderboard + Footer (Bonus Sidebar) $9,000

Sidebar 340 x 250 banner ad (Horizontal) $650

Sidebar 340 x 600 banner ad (Vertical) $950 .

Sidebar Video $1,950 : : . SIDEBAR

BANNER AD
340x 250

V.

Banner Specs + Guidelines

Accepted formats include .JPG, .GIF, and animated GIFs only. Files must
be in specified banner size, 40k maximum file size. One banner per file.
All banners must have a URL. Ads cannot initiate a download prompt nor
download anything on page load, mouse-over or on-click—must go to
landing page first where a download prompt may be allowed. The use of
Organic Spa Media and related images, logos, content within advertising
or advertiser landing pages are not allowed without direct written
approval from Organic Spa Magazine.

Deadlines
All ad files must be submitted 15 days prior to upload. Submit materials to
noelle@wellnessmediacompany.com

BREFEARE N 2E

2) HOMEPAGE VIDEO

Bring your brand to life with a 3 minute branded video customized to fit

your needs. Organic Spa Media will place the video on our homepage and
collaborate with you on a customized social media campaign to generate
traffic, brand awareness and leads.

Video Requirements
Youtube/Vimeo link or .MOV, 200 word description of video and company AVG WEBSITE VIEWS

URL. *This sponsorship with be fully supported on all OSM social media channels. 1 O O I
RATE: $4,000 per month I

per month
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WEBSITE

3) MEDITATION ROOM SPONSORSHIP

Banner Requirements

Accepted formats include .JPG, .GIF, and animated
GIFs only. Files must be in specified banner size
(728 x 90 pixels), 40k maximum file size. All banners
must have a URL.

Rate: $3,500 per month

4) WELLNESS TRAVEL GUIDE
Highlight your wellness brand in Organic Spa

Media’s Wellness Travel Guide, a carefully curated
one-of-a-kind listing of destination spas and resorts
in the U.S. and around the world. Reach an informed,
engaged audience and work with our digital team

to craft copy that will capture impressions and
boost interest.

Requirements

- Company logo (EPS file preferred)
- One, high-res (300 dpi) image

- 50-word description

- Company URL
EXAMPLE:
Rate: $1,200/mo Headerboard
UPGRADES:
EXAMPLE:
Video Listing
ideo:
Opportunity to deliver a high-engagement
experience to Organic Spa Media’s audience
by showcasing your brand and message in a AMPLE.
video for our Wellness Travel Guide. Video
Placement

Rate: $1,900/mo

Wellness Travel Guide Leaderboard:
Connect with Organic Spa Media’s audience
with a banner ad for the Wellness Travel Guide.
Raise brand awareness and generate leads with
highly prominent placement.

Rate: $2,500/mo
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E-MARKETING

1) DEDICATED E-BLAST

Engage and directly connect to OSM’s online subscriber
base of 130,000+ with your curated content. Designed to
weave in editorial and product information, this option
gives you direct access to an audience dedicated to organic
and natural products.

Specs + Requirements:

- Company logo (EPS file preferred)

- At least three, high-res (300 dpi) images
- 100 - 250 word E-Blast text

- Company URL

A. TO CONSUMERS
Our 130,000+ Digital Subscribers

Rate: $4,500 per e-blast

B. TO SPA/WELLNESS INDUSTRY
5,000 Spa/Wellness Professionals

Rate: $2,500 per e-blast

Dedicated eblasts are sent out twice. First, to our entire

subscriber base and after two days the eblast is sent a second

time to all unopened subscribers. After a week our team
will follow-up with the open and CT rates.

Average Open Rate: 15% (as high as 55%)
Average CT (Click Through) Rate: 9.5% (as high as 45.5%)

ORGANIC SPA MEDIA 2022 Media Kit
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E-MARKETING

2) E-WELLNESS NEWSLETTER
BANNER ADS

Directly connect to OSM’s eWellness Newsletter subscriber

base of 130,000+ with your banner ad! |l —-—

This is a phenomenal opportunity to place your brand in

Clearing and Cleansing
Top Five Tips for Emoti

front of our engaged audience to build brand awareness and et i

(Goop Press, Palirow) shares top
five tps for discovering andior releasing unresolved emotional issues.

generate traffic with a direct link to your website.

Rate: 300 x 250—%1,500 per mo
600 x 250—%2,500 per mo

2018 Beauty Trends We Love
As each year passes, 50 do the

trends. You may be relieved t¢
some trends go, wi

tempting to har
are 2018 beauty

300 X 250 e

600 X 25Q e

3) WHERE TO GO NEXT? pa
NEWSLETTER i

Where to Go Next?

September 18, 2018

Our latest advertising initiative will feature
prime vacation spots that fit into our categories
listed below in a series of featured e-blasts that
will reach OSM’s 130,000+ digital subscribers.

Specs + Requirements:

- Company logo (EPS file preferred) e e g
- One, high-res (300 dpi) image ;

A4
- 40-word description (newsletter) A

« 250-300-word content (landing page)

. Company URL Sponsored

Placement
$2,500

Rate: $2,500 per e-blast

Awaken Your Senses
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E-MARKETING

4) SHOP NOW NEWSLETTER
Start promoting (and selling!) your top products on our
new monthly SHOP NOW e-newsletter providing our

viewers with easy access to your shopping carts and

e-commerce sites!

Going to Organic Spa Media’s digital subscriber base of
130,000+ social media audience, this is a phenomenal

way to access our captive audience drive online sales.

Specs + Requirements:

- One, high-res (300 dpi) image
- 50-word description

- Link to shopping cart URL

Rate: $1,000 per product

ORGANIC SPA MEDIA 2022 Media Kit
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SHOP NOW

Here are our favorites for this month!

s K Meaux Co Pro LLC

: R Laceaux
s 2 Q'Y N Introducing this pore refining, skin
L&' < e smoothing, hydrating liquid exfoliant

of your dreams! The fountain of youth

\ . - resides in this bottle of corn and beet-
B ': V‘/’ ke based 10% lactic acid, Eucalyptus,
%, Geranium & Citronella. Using this
- product 3x per week will drastically
> s renew tired skin.
- 4,
WP
RN .
Oil Divine
Hair Growth Oil,
Pre-Shampoo

Scalp Treatment

Your ticket to longer, healthier hair.
Hair Growth Oil is a game-changing
non-toxic, vegan bottle of goodness
that addresses hair loss from the
roots. A divine rosemary-lemon-
lavender aroma from a blend with
luxurious plant oils that strengthen
and nourish hair follicles for a
balanced and healthy follicular
ecosystem. Say bye to hair loss, and
hello to enviably shiny and luscious
hair.

SHOP NOW

Redmint
5 Elements

Ageless Facial Mist
Ancient TCM wisdom melds with
modern innovation in our signature
facial mist to hydrate, refresh, and
improve absorption of facial creams
and oils leading to a healthy-looking
skin. Infused with 10+ powerhouse
herbs selected for their nutrient and
medicinal properties.

KENZA International Beauty LLC
KENZA Prickly Pear
Seed Oil Rose ETERNEL
Night Serum

Prickly Pear Seed Qil Rose Oil Otto
Night serum is a plant-based facial oil
packed with antioxidants that deeply
moisturize, soften the appearance of
wrinkles, brighten dark spots, balance
uneven skin tone, and restore your
glow.
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SOCIAL MEDIA

1) CUSTOMIZED
SOCIAL MEDIA CAMPAIGN I

A customized social media campaign to build brand loyalty FEer .
while engaging directly with OSM’s audience across all social
media platforms. Work with our social media team to design
a unique and dynamic promotion. (2-4 week campaign)

Includes: Recap and engagement report

Requirements: Specs will be determined after campaign is
developed in Creative & Strategic meeting with OSM Social
Media Manager.

Rate: $4,000

2) SOCIAL MEDIA PRODUCT GIVEAWAY

A customized social media campaign to build brand

and product awareness by engaging with OSM’s social
media audience. We will work with your team to create

a co-branded landing page, with a form to collect entry data.
The giveaway will be hosted on organicspamagazine.com for
two weeks, with corresponding weekly social media posts to
drive traffic and engagement.

Includes: Recap and engagement report

Requirements: Our Social Media team will help you
coordinate, promote and set up your giveaway.

Qv W

Rate: $2,500 per giveaway

Liked by sasha.cle and 89 others
organicspamag *ENTER TO WIN* a product from Eminence’s new Wildflower
Collection. Be the first to try the transforming Wildflower Cleansing Balm or the

Social Media

161k+
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SOCIAL MEDIA

3) SPONSORED SOCIAL MEDIA “STORY” @ ooonvenes

A unique way to tell your story online and share with
our engaged social media followers. Work with our social

ORGANIC

media team to design a creative, authentic and vibrant story. I
4

AuracCacia, &
Sacis

a9

Requirements: 1 creative image with brand message
Rate: $1,500 each

Qv W
‘Organic Spa Magazine GOrganicSpaMag - 10s. v
4) SPONSORED SOCIAL MEDIA POST Q=
Promote your brand’s message and spark engagement with e
. . . . oo’ esand kS50t W B S ot gt
avisually arresting message to a dedicated audience across e ==
social media platforms: Facebook, Instagram and Twitter. < ) &

Requirements: 1 creative image with brand message

/ <R
) ‘ Y
Rate: $750 each ”% C “iﬂe
fy I’ , '

renew your skin's appe mi
#skincare #greenbeauty #green

QQ

7 likes
3 HouRS AGE

Add a comment...

ORGANIC SPA MEDIA 2022 Media Kit 12



DIGITAL CONTENT

1) CUSTOM E-BOOKS

Our new custom e-books are an incredible way to drive awareness to your brand and core message. Created
by Organic Spa Media’s talented design and editorial team, our custom e-books offer brands a number of
promotional uses beyond distribution to OSM’s digital base. Sponsors will be able to use the final Custom
E-Book as an endorsement and promotional tool on their websites and digital channels.

Includes:
2x digital delivery to OSM’s 130,000 digital subscribers and 4x social media posts. Featured in custom
E-Book page on OSM’s website for 6 months.

Rates:

4 PG: $7,500

6 PG: $9,000

8 PG: $11,500
12 PG: $13,000

#+Full custom content development/writing is an addtional feexx

ASHEVILLE

ExploreAsheville.com

orean Click the cover, above, to view your digital edition! Can't see the cover? Click Here!
'Sanic spg

AVG OPEN RATE AVG CTR

15% | 9%

(as high as 55%) (as high as 45.5%)
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DIGITAL CONTENT

2) E-WELLNESS NEWSLETTER SPONSORED CONTENT

This option allows sponsors to provide content for our bi-weekly eWellness Newsletter that reaches our
digital subscriber base. This a great choice for companies who have an educational platform or other
pertinent information that they would like to promote and endorse. The sponsor will receive branding
recognition and a link back to their site with each post, which will be listed at the bottom of the article and
on the website homepage. Sponsored Content will be displayed prominently on our eWellness Newsletter
and will click through to its own page on Organic Spa Media’s website. Content will also be promoted via
social media sites (Facebook, Twitter, Pinterest).

Rate: $2,500 per mo

Requirements
soo words and 1 high-res (300 dpi) JPG image.

Average Open Rate: 40%
Average CT (Click Through) Rate: 31%

3
eWelness News

etter

“When you di: hing that ishes your soul
and brings you joy, care enough to make room
Jor itin your life.”
— Jean Shined Bolen

7 Ways to Tackle Brain Fog

Fall is Cider Season
Nothing warms you up from the inside out quite like a hot cup of homemade
apple cider. We found the perfect recipe for a morning drink to sip while you
map out your day. Add a little bit of rum and you're set for a fun night out.
Read More.

4
S
) ¢/ ¢\
8 &
Y
7 Ways to Tackle Brain Fog Top At-Home Fitness Apps
Dr. Dow shares simple tips to help With the cold weather creeping in, it
you tackle brain fog. From activities can be a challenge to find the
to supplements, here are some ways motivation to get out of the house
to get your mind moving and and go to the gym. No need to get all
increase brain health. bundled up to stay fit this winter
Read More — there's an app for that!

Read More.
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AFFILIATE

SHOP BEAUTY

Highlight your beauty products in Organic Spa Media’s
Shop Beauty microsite, available to brands for monthly

and annual sponsorship. Shop Beauty drives traffic to our
partners’ e-commerce websites through product listings
containing affiliate links, promo text and high-res photos.
Easily accessed from the homepage navigation bar, Shop
Beauty allows brands to achieve targeted advertising to our

sophisticated, eco-conscious base.

SPONSOR BENEFITS:
. Affiliate link to your e-commerce platform
- Social media promotion across all platforms

- Featured product E-Blasts to our digital subscribers

OPTIONS:
A.) Monthly
1 Product: $149/mo

B.) Annually

1 Product: $1,299/yr
(30% Discount)

ORGANIC SPA MEDIA 2022 Media Kit
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GLACIAL
ESSENTIALS.

¥ R
-
SAHARA ROSE DESERT ESSENCE
SAHARAROSE | AMATREASURE HYDRACSERUM | | DESERTESSENGE BLEMISH TOUCH STICK When
A alin-ane brghtening and et super younes lemishes,Insect bites and ot

Indian Meadow Herbals

Indian Meadaw Herbals W¥ikd Blucberry Cream far

serum. Itis packed withi..|

BUYNoW

‘especialy for sge related skin changes. Helgsl..|

BUY Now

|
e
E1 e —
GreenEnvee Rich Hippie Wildcraft Wellness Studio
Glow C Brightering Serum This bightening serum || An ntoxicting. romanic, sensual flralvith Blue Chamonile Butter Arich butter thatleavesa
Stypesof r Myrh Troh
Vitamin tobrighten]. ] beauifl ) oxdants(]
BuvNOW BUYNOW BUYNOW

Redmint J¥ano Hair Care
IanoHii €
TCM wisdom melds with ‘Complex. 100% USDA Certified Or
BUYNoW BUYNOW BUY Now
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LIVEWELL

Our LiveWell membership program offers our loyal readers the opportunity to become an ambassador of
wellness in their communities. With benefits ranging from free sample packs every eight weeks, to travel
giveaways, to exclusive members-only content, a LiveWell membership is truly the ultimate Organic Spa
Media subscription.

SAMPLING OPPORTUNITIES
We send our LiveWell members a packet of hand-packaged natural and organic product samples every eight
weeks, offering our LiveWell partners the opportunity to share their products with a dedicated audience of

wellness enthusiasts.

x+ Samples are selected by the OSM management team.
Please send all requests to Keri Stewart keri@wellnessmediacompany.com

Requirements Please ship all samples to:
125-150 trial-size samples Organic Spa Media, LTD.
Weighs less than 4 oz per product 19537 Lake Road, Suite 203

Rocky River, OH 44116

2022 Media Kit
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CONTACT US

ADVERTISING SALES

Megan Meeres
Director of Global Brand Partnerships
megan@wellnessmediacompany.com

Sandie McCoubrey

International Travel Manager |
Europe | Africal Asia
sandie@wellnessmediacompany.com

Susan Tauster

National Brand Manager |

United States
susan@wellnessmediacompany.com

Josef Beranek

International Travel Manager |
Canada
jmberanek@sympatico.ca

Lisa Norling-Christensen
National Brand Manager |
Beauty/Skincare
lisa@wellnessmediacompany.com

Beth Lerner

National Brand Manager |
Beauty/Skincare
beth@wellnessmediacompany.com

EVENT SPONSORSHIP
Noelle Armitage

Administrative Director
noelle@wellnessmediacompany.com
1: 440-331-5750, ext. 102

SHOP BEAUTY

Keri Stewart

Administrative & Sales Coordinator
keri@wellnessmediacompany.com
t: 440-331-5750, ext. 108
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CREATIVE/ARTWORK SUBMISSION

Allison Hartman
Art Director
allison@wellnessmediacompany.com

MEDIA ADMINISTRATIVE DIRECTOR

Noelle Armitage

Administrative Director
noelle@wellnessmediacompany.com
t: 440-331-5750, ext. 102

EDITORIAL INQUIRIES
PRODUCT/EDITORIAL SUBMISSION

For inquiries email
editorial @wellnessmediacompany.com

Submit Images/Press Releases

Please send press release and product samples

to the head office.

ATTN: Editorial

Head Office
19537 Lake Rd., Ste. 203
Rocky River, OH 44116

t: 440-331-5750

East Coast Office
245 East 30th Street, Ste. 41
New York, NY 10016
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